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Eko Denny Risnanto, 2012; Analisis Faktor Internal yang Berpengaruh Terhadap 
Kelancaran Pembayaran Kredit pada Perusahaan Konsumen PT. XYZ. Jurusan 
Manajemen Keuangan Fakultas Ekonomi Universitas Negeri Jakarta 
 
Secara garis besar tujuan penelitian ini adalah : 1)  Menguji secara parsial 
pengaruh profitabilitas perusahaan, firm size, credit size, credit term dan umur 
perusahaan konsumen terhadap kelancaran pembayaran kredit 2) Menguji secara 
simultan pengaruh profitabilitas perusahaan, firm size, credit size, credit term dan 
umur perusahaan konsumen terhadap kelancaran pembayaran kredit. Unit analisis 
adalah seluruh perusahaan konsumen kredit PT. XYZ yang bergerak dibidang jasa 
konstruksi dan bisnis property dan masih aktif dalam melakukan transaksi kredit 
dagang pada periode 2009 – 2010. Unit observasi adalah 80 responden yang 
terdiri dari 40 perusahaan yang memiliki record pembayaran baik dan 40 
perusahaan yang memiliki record pembayaran buruk. Rancangan penelitian 
menggunakan metode deskriptif dengan pendekatan kuantitatif dan metode 
analisis data menggunakan analisis regresi logistik. Hasil uji hipotesis 
menggunakan analisis regresi logistik menunjukkan : 1) Secara parsial variabel 
profitabilitas berpengaruh positif dan signifikan terhadap kelancaran pembayaran 
dan variabel credit term berpengaruh negatif dan signifikan terhadap kelancaran 
pembayaran 2) Secara parsial variabel firm size, credit size, dan umur perusahaan 
berpengaruh tidak signifikan terhadap kelancaran pembayaran. 3) Secara simultan 
kelima variabel independen berpengaruh terhadap kelancaran pembayara. 4) 
Kelima variabel hanya mampu menjelaskan pengaruh terhadap kelancaran 
pembayaran sebesar 33,4% sementara sisanya sebesar 66,6% dipengaruhi oleh 
faktor lain di luar model. 
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Eko Denny Risnanto, 2012: The Analysis of Internal Factor That Influence Credit 
Repayment from the Customers of PT XYZ. Financial Management of Faculty of 
Economic, Jakarta State University. 
 
Generally, the purpose of the research are:  1) to examine partial 
association between firm profitability, firm size, credit size, credit term, and firm 
age toward credit repayment 2) to examine simultaneous association between 
between firm profitability, firm size, credit size, credit term, and firm age toward 
credit repayment. Unit of analysis are credit customers firm of PT. XYZ who 
engaged in construction and property business and still active in trade credit 
transactions from year 2009 to 2010. Observation unit are 80 respondent, consist 
of 40 customers that have a good payment record and 40 customers that have a 
bad payment record. The design of the research uses descriptive method with 
quantitative approach and method of data analysis is using logistic regression 
analysis. The results of hypothesis testing using logistic regression analysis 
showed: 1) Partially, firm profitability variable has positive and significant impact 
on credit repayment and credit term variables have negative and significant impact 
on credit repayments. 2) Firm size, credit size, and firm age variables are not 
statistically significant affect on credit repayment. 3) Simultaneously, all 
independent variables affect on credit repayment. 4) All independent variables are 
only able to explain the credit repayment by 33.4% and the rest 66.6% are 
influenced by other factors outside the models. 
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